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This practice-led thesis examines how music can work as a source of inspiration for 
an industrial-ly produced capsule textile collection. The thesis consists of two parts: 
the written part investi-gates music as a source of inspiration in the field of textile 
design and the production part is a textile collection titled Moments. The collection was 
designed for the Turkish textile brand Vanelli and produced in their factory. This thesis 
presents the perspective of the designer in the design process. 

The thesis considers how textile designers can use personal sources of inspiration in 
their work and how personal stories can be translated into commercial concepts; what 
are the possibilities and limitations. It examines how music as a source of inspiration 
can support the design process of a textile collection and if there are any differences 
from other, often visual sources of inspira-tion. The thesis aims to understand the multi-
sensorial connections between auditory and visual experiences.

The written part also elucidates the various phases of the creative process taking into 
considera-tion topics such as analyzing the markets and style, searching for inspiration, 
making visual re-search, making a mood board, sketching, and prototyping. It 
introduces the process of designing and producing printed and woven fabrics in an 
industrial setting, and how to coordinate a collec-tion. 

The production part of this thesis, the Moments collection, is inspired by the 
impressionist way of catching and expressing a fleeting moment and especially by three 
piano pieces by Claude Debus-sy. The collection consists of printed and woven interior 
fabrics for drapery, upholstery, and ac-cessory purposes and it is aimed at Central 
European markets. In addition to the collection, a lookbook and a collection video were 
designed as sales tools for supporting the collection during sales trips and bringing the 
inspiration music together with the visuals of the collection.

ABSTRACT 

Tämä käytäntöön perustuva, “practice-led” opinnäyte tutkii, miten musiikki voi toimia 
inspiraa-tion lähteenä teollisesti tuotetulle kapseli-tekstiilimallistolle. Opinnäytetyö 
koostuu kahdesta osasta: kirjallinen osuus tarkastelee musiikkia inspiraation lähteenä 
tekstiilisuunnittelun alalla, ja käytännön osuus esittelee Moments -tekstiilimalliston. 
Mallisto on suunniteltu Vanellille, turkki-laiselle tekstiilibrändille, ja valmistettu heidän 
tehtaassaan. Tämä opinnäyte esittelee suunnitte-luprosessin tekstiilisuunnittelijan 
näkökulmasta. 

Opinnäyte tutkii miten tekstiilisuunnittelijat voivat käyttää henkilökohtaisia inspiraation 
lähteitä työskentelyssään ja muokata niitä kaupallisiin tarkoituksiin; mitä ovat 
mahdollisuudet ja rajoi-tukset. Se tutkii miten musiikki inspiraation lähteenä voi tukea 
tekstiilimalliston suunnittelupro-sessia ja onko siinä mitään eroa suhteessa muihin, 
usein visuaalisiin inspiraation lähteisiin. Opin-näyte pyrkii ymmärtämään yhteyksiä 
kuuloaistimusten ja visuaalisten kokemusten välillä. 

Kirjoitettu osuus havainnollistaa myös luovan prosessin eri vaiheet keskittyen seuraaviin 
aihei-siin: markkinoiden ja tyylin analysointi, inspiraation etsiminen, visuaalisen 
taustatutkimuksen tekeminen, luonnostelu ja prototypointi. Se esittelee painettujen ja 
kudottujen kankaiden suunnit-telu- ja valmistusprosessin teollisessa ympäristössä, ja 
kuinka mallistoa koordinoidaan. 

Tämän opinnäytteen käytännön osuus, Moments -mallisto, on inspiroitunut 
impressionistisestä tavasta esittää ohikiitävä hetki ja erityisesti kolmesta Claude Debussyn 
pianokappaleesta. Mallis-to koostuu painetuista ja kudotuista sisustustekstiileistä verho, 
verhoilu ja somistus tarkoituksiin ja se on suunnattu Keski-Euroopan markkinoille. 
Malliston lisäksi on suunniteltu myynnin väli-neiksi lookbook ja mallistovideo tukemaan 
mallistoa myyntimatkoilla ja tuomaan malliston visu-aalinen osuus ja inspiraatiomusiikki 
yhteen. 
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1.
INTRODUCTION 

I played the piano as a child, it was 
a natural way for me to express my 
emotions. Since finding Debussy’s 
piano music, it has never ceased to 
interest and inspire me. As a visual 
person, Debussy’s music creates 
a world full of colours and patterns 
in my mind; it takes me to other 
places and memories. It is a very 
visual experience, like water: moving, 
shining, sometimes still. Debussy’s 
music flows. It is filled with small 
details, but also calmer moments, 
where the listener, or player, can 
breathe. I listen to Debussy’s music 
when I need to get that same sense 
of flow in my life, and when I want to 
find inspiration.

This practice-led thesis examines how music 
can work as a source of inspiration for an 
industrially produced commercial textile 
collection. The thesis has two parts: the 
written part, and the production part. The 
production part consists of an interior textile 
collection of sixteen designs, a lookbook 
and a collection video. The written part 
supports and opens the process of creating 
the collection, and it includes the following 
chapters: Background and Theory, and Design 
Practice. The Background and Theory chapter 
covers a literature review regarding music as 

a source of inspiration in the field of textile 
design. The Design Practice chapter introduces 
the Moments interior fabric capsule collection 
and examines the design process, and 
methods used during the process of making 
the Moments collection.  

In the textile industry field, designers use 
music for various purposes; it plays in the 
background of a designer’s working room, or 
at a fashion show. Some designers may sing or 
hum while working, to keep the work flowing. 
Some research1 has been conducted using 
music to create a pattern design for fabric and 
using music at a fashion show. There is also 
research into how music is used in fashion 
films to support a collection story.

1  E.g. Everett, J. C. & Swanson, K. K. (2016) Guide to producing a fashion show and  
Mennie, L. J., & Jaramillo, G. S. (2018). Aural Textiles: Beyond Visual Pattern Making. 
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1.1 Research Questions and 
Objectives

I found only little research regarding how 
music can be used as a source of inspiration 
when designing textile collections. How does 
music create imagery in a designer’s mind? In 
the field of textile design, how can non-visual 
inspiration be used as a starting point when 
creating a capsule collection? Finally, how does 
music help arouse interest in the collection; 

does this add any additional value to it?

Research questions are:

How can music act as a source 
of inspiration for creating a textile 
collection?

How can music influence a selection 
of visual images for a textile 
collection?

How does the designer bring an 
inspiration story2 forward to the 
customer in an industrial context?

Given the nature of my research questions, 
this thesis is based on a literature review and 
practice-led design research. Thus, the aim of 
this thesis is to examine music as a source of 
inspiration for an interior textile collection. I 
find the process of how the same story can be 
presented through different mediums of art 

and design to be inspiring, the way in which 
music eventually takes different forms; first as a 
visual mood board, then as a textile collection, 
and finally as a short film. How does the initial 
source of inspiration create a whole collection, 
one that is also visible to the end-user?

2  An inspiration story in this thesis is defined as a concept, an umbrella, under which 
the collection is created. It guides all decisions made during the design process. 

Figure 1. A Picture of 
the making process of 

the Moments 

collection film. 
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1.2 Thesis Structure   

               

The Moments -thesis consists of the 
production part, a capsule collection, 
and the written part. In this written 
part the Background and Theory 
–“Music as a Source of Inspiration 
for a Textile Collection” chapter 
covers a literature review regarding 
music as a source of inspiration in 
the field of textile design. The Design 
Practice – “MOMENTS – An Interior 
Fabric Collection” chapter examines 
the design process and methods 
used during the process of making 
the Moments collection. 

Since this thesis examines how to use a non-
visual source of inspiration to create a visual 
work, an interior textile collection, the first 
section of background research starts by 
describing visual and auditory experiences. It 
explains how a sense of sight has been western 
culture’s most reliable since ancient times, 
but nevertheless, the power of music has also 
been acknowledged (Pallasmaa, 2012). 

The Music as Experience chapter discusses 
art as an experience, specifically music as an 
experience. This chapter relies on American 
philosopher John Dewey’s book Art as 
Experience (1934). It introduces the kind of 

experience art is, and if there are any similarities 
or differences between experiencing visual art 
and music. 

The third section of background research, 
Music and the Imagination relates theories 
about how music can create images in people’s 
minds, and how that aspect is utilised as a 
teaching method in music. 

Visualised Music analyses different examples 
of music used in combination with 
visual elements. How music supports the 
desired message of a film, fashion show or 
advertisement and evokes emotions in the 
listener. This section also describes how music 
has appeared as a part of artistic movements, 
and how rhythm can be also visual. 

After the sections on interpreting and 
experiencing music follows the fifth section of 
the background research, From Inspiration to 
Concept. It introduces how inspiration stories 
are used in an industrial context, and how 
designers use other artists’ work as a source of 
inspiration. 

In summary, the second chapter of the thesis 
under the headline Music as a Source of 
Inspiration for a Textile Collection investigates 
the topic based on literature. The third chapter 
of this thesis, Design Practice, Moments – 
An Interior Fabric Collection, focuses on 
describing the design process at a textile mill 
in Turkey from a designer’s point of view. It 
relies on Practice-led Design research and 
showcases the various phases of the design 
process: first it presents the inspiration; 
impressionism and Debussy, and how they 

influence the Moments collection concept. The 
chapter then describes how style analysis and 
market analysis are conducted, and the market 
structure of the textile design industry. 

In this section, I will describe the design 
process from beginning to end: first on 
building an inspiration story, modifying it to 
a commercial concept, and later the pattern 
design process; designing fabrics, colour 
selections, and making an interior textile 
collection. References are made to the theories 
explained in the first part, with the addition 
of my own notes. The thesis concludes with a 
short summary of the theories and processes 
applied.
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1.3 Positioning and Previous 
Works  

This is a practice-led master’s thesis 
in the field of textile design, at Aalto 
University School of Arts, Design, and 
Architecture, where I am studying 
the Fashion, Clothing and Textile 
Design programme at postgraduate 
level. The thesis also concerns the 
industrial/commercial setting of 
textile design. The following chapters 
will introduce the main concept of 
this thesis and introduce previous 
works that have been written on 
similar topics.

1.3.1 Main Concept 

As mentioned previously, the research section 
examines music as a source of inspiration 
for an interior textile collection. The design 
case of this thesis produces an interior textile 
capsule collection for use by the Vanelli 
Textile company. The collection consists of 16 
different woven and printed textiles with one 
to four colour variants. The inspiration story 
works as a marketing method for the Moments 
collection in the form of a short film which 
displays fabrics alongside images of inspiring 

moments and Debussy’s piano music, as well 
as a lookbook.  

An inspiration story is used to describe 
the plot of a design project; a visual and 
story-based concept. It is an important tool 
when making a collection: it helps keep 
the collection coherent and adds value to 
individual parts, and in a commercial context 
arouses the customer’s interest. A mood board 
of the Moments collection is based on three 
different piano pieces that create a story of a 
day: morning (Arabesque no 1), daytime (The 
Girl with the Flaxen Hair) and evening (Clair 
de Lune). It is comparable to a musical, one 
in which textiles play the leading role. The 
collection will be presented for textile editors 
with a video and inspirational music.

The Moments capsule collection is part of 
a bigger collection made at Vanelli, called 
Painter’s Pure Romance; the colours and 
materials are coordinated according to the 
larger collection. The Painter’s Pure Romance 
collection is made using a participatory 
design method: after a short design brief, 
all designers sought inspiration images and 
brought them to a workshop. Mood boards 
were created together during the workshop. 
This method enables all designers to use their 
own creativity, and understand the concept of 
a collection more deeply. (Salolainen, 2022, 
p.113). 

Figure 2. The “Check” -desing from 
the Moments -collection.  
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1.3.2 Previous Works 

This section presents examples of theses on 
similar topics at Aalto University of Arts, 
Design and Architecture. 

Leonardo Hidalgo and Saana Pitkänen from 
the Fashion, Clothing and Textile Design 
department have both made interior textile 
capsule collections for Vanelli in previous 
years. Pitkänen’s (2020) thesis is entitled 
Floral Stories – an interior fabric collection 
inspired by the Victorian period: In her thesis, 
she examines the British textile industry, 
and textiles produced during the Victorian 
period. Hidalgo’s (2021) thesis Geographies 
of Memory and Nostalgia concentrate on 
exploring “the use of storytelling as a form of 
creation for interior fabrics and analyses the 
role of creative director in the coordination of 
textile collections” (Hidalgo, 2021, p.7). Due 
to collaboration with the same textile mill, 
Vanelli, and a similar concept for a design 
case, a capsule collection, both works provided 
background information useful to this thesis. 

Music was a part of the design process in Petra 
Haikonen’s (2016) thesis. She conducted a 
practice-led master’s thesis from the Fashion, 
Clothing and Textile Design department, 
Woven sounds / Design exploration and 
experimentation of acoustic curtain fabrics, 
in collaboration with Italian weaving mill 
Lodetex. Her thesis situated around performing 
research on sound-absorbing curtain fabrics, 
using sound as a concept, inspiration, and 
sketching tool for visual designs. She used 

a program that draws sound waves based 
on different sound materials, for example, 
techno music or Mozart’s Requiem, to create 
designs, so-called sound landscapes, for her 
collection. Although Haikonen’s approach is 
more technical than mine, she nevertheless 
uses music as a source of inspiration in her 
research.  

Ilona Damski (2018), also from the Fashion, 
Clothing, and Textile Design department, 
wrote Lightweight Curtain Fabric Ideas, a 
Thesis on making a collection in collaboration 
with Italian weaving mill Lodetex. Her thesis 
is a relevant reference to this work because 
it considers working as a textile designer 
in a mill and making curtain fabrics for 
commercial use. She also writes about the 
textile industry, mills, and textile editors, and 
how the textile industry is built. Her research 
offers information on performing stylistic 
analysis of textile markets (Damski, 2018). 

Music as inspiration for artistic work was a 
topic of Ai Ono’s (2013) thesis entitled Fields of 
Blue. In her practice-led thesis, Ono conducted 
material research of colours inspired by the 
music of Latvian composer Péteris Vasks. 
Based on this inspiration, she created different 
shades of blue for ceramic glazing. The final 
work was presented at an exhibition featuring 
Vasks’ cello sonata.  Ono examines colour 
psychology and synaesthesia; her thesis 
being based on colour research. Moments 
examines music as a source of inspiration, 
not only through colours, but also images and 
imagination, and so the perspective differs. 
Nonetheless, Ono’s approach has similarities: 

classical music as a source of inspiration and 
use of practice-led design research (Ono, 
2013).

Pirita Lauri writes about the Concept for 
a Coordinated Print Collection for Mass 
Customization and describes making a print 
collection: “My own definition of a coordinated 
collection is an inspiring and cohesive entity 
that is bigger than the sum of its individual 
parts.” As Lauri also focuses her thesis on 
the commercial sector, it provides useful 
and rarely studied information on collection 
making (Lauri, 2017). 

In summary, previous works on sources of 
inspiration have been written, but none of 
them examine music as a source of inspiration 
for a textile collection. Although Ono (2013) 
has music as an inspiration for a collection 
of ceramic glazing, her design work is more 
artistic and personal, while Haikonen’s 
approach is more technical. Even though this 
topic seeks to conduct research on a rather 
personal concept and inspiration, the scope 
of research is still grounded in an industrial/
commercial setting.
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1.4 Theory and Methods 

The theoretical background of this thesis work 
relies on a literature review and the theory of 
practice-led design research. 

1.4.1 Practice-led Design Research

Practice-led design research is also known 
as research through design. Pedgley writes 
in the publication Capturing and Analyzing 
Own Design Activity (2007): “One of the 
chief characteristics of practice-led research 
is that it is highly personal, being centered on 
the creative practices of the self.” The goal 
of practice-led design research is to make 
individual design discourse public. “Design 
activity encompasses cerebral activities 
including thinking, imaging and decision-
making as well as practical and externally 
perceptible activities such as information 
gathering, drawing and model-making.” 
(Pedgley, 2007, p.464.)

Inspiration and art as an experience are based 
on individual experiences. When conducting 
research on inspiration, or in this case music 
as a source of inspiration for an interior textile 
collection, one will often be observing their 
own artistic practices as research. Maarit 
Mäkelä and Sara Routarinne (2016) write 
about practice-led design research and 
how these methods and theories are widely 
used in the field of design research. They 

describe: “practice-led research is research 
in which professional creative practices of art 
and design play an instrumental role in the 
research conduct. Yet, the creative practice is 
not research in itself but rather a vehicle for 
exploration that contributes the knowledge 
and understanding.” (Mäkelä & Routarinne, 
2016, p.13).

This thesis relies on the theory of practice-led 
design research. The processes of inspiration 
are personal and based on individual 
experiences, therefore the theory of practice-
led design research supports the validity of 
this work. Korolainen describes in her thesis 
“Inspiraation Arkeologiaa” (Archeology of 
Inspiration) “inspiration is part of the everyday 
life of designers and artists, and artists are 
inspired by each other.” (freely translated 
from Finnish by author) (Korolainen, 2016). 
This thesis also examines what inspiration 
and interpretation mean to a designer’s work. 
When inspiration comes from an immaterial 
source, is it somehow different from visual 
inspiration? 

1.4.2 Working Methods  

According to the nature of my topic, this thesis 
is based on a literature review and practice-
led design research. Each of the sections will 
explore a different perspective of the topic: 
the literature review provides background 
research and the practice-led design research 
section presents a case study, which zooms in 
on the details of my own design process. 

Based on the literature review and theories of 
practice-led design research, the second half 
of this work, MOMENTS – an Interior Fabric 
Collection, examines the different phases 
of designing a textile collection. Methods 
used during the process provide information 
regarding practice-based design research. 

The design case is to develop an interior 
textile capsule collection for the use of 
Vanelli interior fabric mill. The term “capsule 
collection” refers to a collection that is 
smaller than a usual commercial collection, 
but still includes its characteristics: a concept 
containing a variety of different designs and 
materials that support the idea behind the 
concept. (Hopkins, 2012) The collection is 
produced in an industrial setting. Design 
methods used during the process are a working 
diary, sketching, prototyping, mood board and 
market/style analysis. 

The collection is produced industrially at a 
textile mill. Working in a textile mill involves 
a great deal of cooperation. To make my ideas 
understandable for other designers and textile 
engineers, I made use of a mood board. The 
mood board is a useful tool for communication. 
According to Pirita Lauri in her master’s 
thesis: “The mood board is the story, with all 
its inspiration as well as limitations. It sets the 
designer to the right path and keeps him/her 
there. Interpreting a mood board is easier than 
working without it, i.e. without any base story 
or limitations” (Lauri, 2017, p. 32).  Salolainen 
(2022, p. 113) writes about the mood board as 
follows: “The mood board is part of a visual 
and haptic portfolio, a road map guiding the 

design and selection of fabrics throughout the 
collection design process”.

Because the Moments collection is made for 
the use of the Vanelli company, understanding 
the company’s style and target groups is 
important. Vanelli has a comprehensive design 
archive with samples from past years, which 
helped when performing a style analysis of 
the company. To understand current interior 
textile markets, I checked textile editor’s 
websites, Instagram accounts and created a 
market analysis based on this data. Working 
in a mill also included prototyping; testing 
how materials, woven structures and colours 
work in a fabric sample. 
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2. 
MUSIC AS A 
SOURCE OF 
INSPIRATION 

FOR A TEXTILE 
COLLECTION  

Music has always been a part of my 
life. I’ve been playing the piano or 
singing in choir since I was 8 years 
old. As a visual person, mental images 
have helped me learn and interpret 
the music. My piano teacher used to 
say something like “this is a sun” or 
“now the storm comes” and our choir 
conductor makes frequent use of 
visual connotation; “Take a big brush 
and paint with your voice” as well 
as “no wellingtons, but ballet shoes”. 
On the other hand, in an art club, we 
had the task of listening to music and 
painting our imaginations. As a result, 
I started to connect music and visual 
images at a young age.

This chapter is a literature review of music as 
a source of inspiration for a textile collection. 
The following text will explore different 
perspectives of the topic, from theories of 
experience to examples of how to visualise 
music, and how designers use it as a source of 
inspiration. The literature review leads to the 
second part of the thesis, the Design Case, a 
practice-led project inspired by impressionist 
music. 



1918

2.1 Visual and Auditory 
Experiences 

As noted earlier, As noted earlier in western 
culture, sight has been regarded as the most 
significant of senses (Pallasmaa, 2012, p.18). 
People of western culture have learned to 
communicate primarily through visual 
messages, i.e., texts and photos, and what is 
seen is considered a more reliable truth than 
other sensory perceptions.

Before the written culture that emphasises 
the visual world, an oral culture existed. 
Professor Walter J Ong analyses this change in 
his book Orality and Literacy. “The shift from 
oral to written speech was essentially a shift 
from sound to visual space”, and that “print 
replaced the lingering hearing dominance in 
the world of thought and expression with the 
sight dominance which had its beginning in 
writing”. (Pallasmaa, 2012, p. 27.)

Even though sight has been thought of as the 
most important sense in the western world, the 
power of music has always been acknowledged. 
Music can evoke strong emotions in listeners, 
and the reason why it does so is still a mystery 
that behavioural scientists are trying to solve. 
“How do sounds, which are, after all, just 
sounds, have the power to so deeply move 
those involved with them?” (Reimer 2003, p. 
73). Music is used especially as a form of art, 
but also in different societal applications which 
influence people’s emotions, for example as 
film music, marketing, and therapy (Juslin & 
Västfjäll, 2008).

I believe that as multi-sensorial creatures, our 
memories of life are based on a combination 
of sensorial experiences that are mixed in our 
minds. For example, when hearing a familiar 
song, we remember previous moments when 
the song has played, or maybe when it has been 
sung together with friends. We remember, 
maybe unconsciously, the colours that were 
around us, the people we were together 
with, and the atmosphere of the room. Our 
memories are full of these connections 
between the sound and view, the smell and 
feel. 

Figure 3. Heidi playing the piano in 
front of a colouful glass window in 

Hanko, 2021. 
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2.2 Music as Experience 

Music is considered as art. When 
using something as a source of 
inspiration, it first needs to be 
experienced. This chapter will reflect 
on theories presented in the Art as 
Experience book. The book is based 
on philosopher John Dewey’s (1931) 
lectures on aesthetics at Harvard 
University. 

Dewey writes about the relationship between 
art and experience. What is the role of a 
human being, whether they are a producer 
of art, the artist, or the receiver? He says 
that “for to perceive, a beholder must create 
his own experience - there is work done on 
the percipient as there is on the part of the 
artist” (Dewey, 1934, p. 56). Relating to my 
experiences with Debussy’s music, listening to 
and playing it, and now in this project, it is a 
source of inspiration for my textile collection 
- as described more deeply in the second part - 
I have experienced Debussy through different 
tools.

Debussy is a popular composer, and the 
piano pieces that are selected as part of my 
inspiration story all have the status of a classic. 
Dewey notes that “when an art once attains 
classic status, it somehow becomes isolated 
from the human conditions under which 
it was brought into being and from human 

consequences it engenders in actual life 
experience.” (Dewey, 1934, p.6). That kind of 
classic has a reputation, which might affect the 
experience. The beholder cannot achieve an 
authentic experience if they have knowledge 
about the status of the artwork.  Even though 
Debussy’s music has this position, I believe 
that because I have played it myself, which 
includes much practice, it has become familiar 
to me, and lost this “status”. 

What are the differences between visual art 
and music? Dewey states:

“While the emphasis of plastic arts is upon 
the spatial aspects of change and that of 
music and literary arts upon the temporal, 
the difference is only one of emphasis within 
a common substance. - An almost point 
for point correspondence can be instituted 
between, say, the opening bars of Beethoven’s 
fifth symphony and the serial order of weights 
of ponderous volumes, in Cezanne’s “Card 
Players.” In consequence of the voluminous 
quality belonging to them both, both the 
symphony and the painting have power, 
strength, and solidity – like a massive, well-
constructed bridge of stone. Two artists by 
different media put the essential quality of a 
rock into things as unlike as a picture and a 
series of complex sounds. One does his work 
by color plus space, the other by a sound plus 
time, which in case has the massive volume of 
space.” (Dewey, 1934, p. 207)

This citation explains that many similarities 
exist between visual art and music, even 
though the material may differ.

“Because experience is the fulfilment of an 
organism in its struggles and achievements in 
a world of things, it is art in germ” (Dewey, 
1934, p.18). Dewey continues, that when 
the work of art is experienced, evocations, 
memories, observations, and emotional states 
reorganise. This changes our later experiences; 
how we see, hear, or feel the world around us. 

Figure 4. Cezanne´s Card Players, (1890) that Dewey compares to the Beethoven´s fifth symphony 

(Dewey, 1934, p. 207). 
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2.3 Music and 

the Imagination 

The interpretation of music is always personal, 
based on the history and experiences of an 
individual. This section presents different 
perspectives on listening to music and 
interpreting it. 

In cognitive schema theory, people construct 
memory structures based on their experiences. 
Peterson writes about memory structures as 
follows: “These structures range from discrete 
memory objects through related collections of 
objects and complex mental models to wide-
ranging cognitive fields, and they comprise a 
person’s knowledge and understanding of the 
world, both shaping and being shaped by that 
person’s experience, attitudes, feelings, and 
beliefs” (Peterson, 2006, p.16).

Yo-Jung Han writes about Expanding Music 
Listening Experience Through Drawing. The aim 
of her paper is to present a method for music 
educators to understand students’ listening 
experiences. She describes that drawing helps 
students analyse and understand music, but 
also provides them with an opportunity to 
express their own experiences. Based on the 
diagram by Han, my listening experience 
has been non-linear, based on emotions, 
associations, and imagination. (Han, 2016.)

Oh (2006) has explored “children’s subjective 
emotional responses to music through images, 
colors, and thematic content in their drawings 
and verbal descriptions.” According to her, 

children’s personal emotional experiences 
when listening to music are connected to their 
life experiences and imagination. (Oh, 2006.) 
In music pedagogy, mental images are a 
common way of teaching interpretation of 
music, especially to children. Musical 
compositions are merely notes on paper, and 
the musician who plays the music is always an 
interpreter of those notes if not improvising 
the music simultaneously while playing it. 
Interpreting as a word can mean, for example, 
presenting and transmitting messages, 
explaining things and phenomena, making 
them understandable, or translating something 
from one language to another. When speaking 
about music and interpretation, it is most 
often the first one on the list, presenting and 
transmitting messages and meanings. All 
actors in this chain are interpreters; the 
composer has interpreted something in his/
her life, maybe an emotion or a vision to the 
composition. The musician, a player or singer, 
then performs the composition and interprets 
the music through their own vision, and finally 
the listener has their own experience, where 
the music is mirrored and interpreted through 
their own life. (Pohjanen, 2011.)

When studying music, learning how to 
interpret is an important part of the learning 
process. Everyone has their own personal 
way of expressing themselves through 
music, and the teacher should not guide a 
student too much toward a certain model, 
but rather support the student’s own way of 
interpreting it. One useful tool for teaching is 
use of different mental images. Humans have 

Figure 5. “Two types of drawings as a visual representation of music listening experience” (Adapted 
from Han, 2016, p. 14).

the strong tendency to make connections 
between different constructs; for example, 
music can be connected to movement: it goes 
up and down, it can run, jump, or crawl. Or 
on the other hand, music can be compared to 
emotion; it sounds sad or glad, soft or hard, 
or something else. (Kurkela, 1993, 414–416.) 
Using imagination helps the student interpret 
the music through their own experiences and 
emotions. A similar process occurs when 
listening to music. The listener interprets what 
is heard, and connects it to earlier experiences. 
Music evokes something in the mind, whether 
visual images or emotions. 
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2.4 Visualised Music   

Music is everywhere: in movies, 
advertisements, celebrations. We 
use it to energise us at the gym, to 
connect people through national 
hymn, to learn language. Music 
adds atmosphere to cafés and other 
places. Music guides our emotions in 
movies. 

Bernard Hermann, a film composer, has said 
that “music on the screen can seek out and 
intensify the inner thoughts of the characters. 
It can invest a scene with terror, grandeur, 
gaiety, or misery [. . .] it is the communicating 
link between the screen and the audience, 
reaching out and enveloping all into one 
single experience” (Hoeckner et al., 2011, p. 
146). Music is a non-verbal language that can 
evoke the emotions of its listener. In movies, 
music supports the visual image and helps the 
audience understand the inner feelings of a 
character.  

Music is also widely used for marketing 
purposes. Almost every store plays background 
music depending on their target market and 
field of business. Music triggers moods, so 
it is an important component of consumer 
marketing, both in advertisements and at 
point of purchase. (Bruner, 1990.) When using 
music for marketing purposes, the goal is to 
convince customers to buy a product or evoke 
a certain kind of impression of the product. 

In the textile industry, music is also used for 
marketing purposes, to emphasise the visual 
message of a fabric/clothing collection. Music 
and sound play an important role in fashion 
shows, where the sound designer creates a 
playlist that reflects the atmosphere of the 
event. Many fashion show producers believe 
the right  music  is essential to the success 
of a show. “If the clothes are the meat of the 
show,  music  is the soul that brings it alive”, 
according to fashion designer Prabal Gurung. 
“Each season we want to tell a story for 12 
minutes or so on the runway. That story can 
be successfully told when there is a perfect 
harmony between clothes and the music - The 
right music can get an audience excited about 
what they are going to see more rapidly than 
any other element of pre-show ambiance.” 
(Everett & Swanson, 2016, p. 166)

The textile business also uses music in 
advertising videos. For example, Vanelli has 
launched a collection of acoustic textiles, 
with the idea of music designing the fabric. 
Inspiration for the designs comes from sound 
waves, and the video shows how yarns are 
dancing on a loom, how music plays the fabric.
(Vanelli, 2022).

Music as an art form plays an important role 
in people’s daily life. There are many situations 
that would feel too quiet without music. 
Moments where music has been played in the 
background of some visual experience may 
also leave trace memories, and later when 
we hear the same music it, reminds us of 
those moments. Somehow notes, sounds, and 
visuals create links in our minds. 

Figure 6. The “Wave” fabric from Moments collection, 
inspired by Debussy´s Arabesque no 1. 
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2.4.1. Music in Artistic Movements

We are all influenced by our surroundings 
and the times we live in; the culture, attitudes, 
climate, politics, and thoughts of other people 
around us. Perceptions of the surroundings 
can be either conscious or unconscious, and 
the atmosphere of a space is perceived through 
many senses (Niemelä, 2021, p. 18). Similar 
ideas take different forms depending on the 
way people express their ideas and thoughts. 
In the art and design field, this can be observed 
by the influence artistic movements from 
other mediums have on each other. A similar 
phenomenon often develops around music 
genres and sub-genres. 

The Impressionist movement centred around 
Paris in the late 1800s. Initially a radical art 
movement of French painters, it later also 
influenced literature and music. Claude 
Debussy, the impressionist composer, is 
described as “a painter in sound.” (Brodskaia, 
2018.) Impressionism is the inspiration for my 
practice-led project and is presented in more 
detail over the second part of the thesis. 

The Biedermeier style influenced Germany 
and middle Europe in the first half of the 
19th century. It was an artistic and political 
movement that admired the “homely” style 
after the Napoleonic wars. The Biedermeier 
style influenced music, architecture, interior 
design, literature, and lifestyle (Kazhar, 2019). 
One famous composer of the time is Franz 
Schubert, who is well-known for his lieds; 
songs for a piano and a solo voice. Another 
such composer is Beethoven. (Mattingly, 

2007.) Mozart and rococo is an example of a 
similar connection between visual art, design 
and music (Freeman, 1997). 

One example of modern times is the Bauhaus 
school (1919-1933). The Bauhaus is well-
known for its architecture, art and design, and 
theatre, but the appearance of music in Bauhaus 
has been less widely documented. Paul Klee, 
a professor of the Bauhaus school, connected 
theories from music to art education. Bauhaus 
Dada composers also existed, as well as a band 
that played experimental music. (Jewitt, 2000.)

Similar logic can also be observed between art, 
design, and music today. For example, many 
fashion phenomena have developed around 
a certain music genre or a musician (Miller, 
2011). The list of examples is endless, which 
supports the idea that similar ideas can be 
expressed in different formats, such as a visual 
or sound. 

2.4.2. Visual Rhythm 

While speaking about music, rhythm must 
be taken into consideration. Rhythm is a 
conscious part of life; the first thing a little 
child hears is their mother’s heartbeat. Maybe 
because the rhythm is such a natural part 
of human beings, we also recognise visual 
rhythm. Kolaja and Foster (1965) describe in 
their writing: “Rhythm means a continuance 
resulting from reiteration of the same or 
similar component parts.” “Rhythm suggests... 
the lawful periodicity of every phase of life....” 
Rhythm creates the order and organisation of 

time and space. Heard rhythm, for example 
in music is a passive activity for a receiver 
while perceiving visual rhythm requires the 
movement of the receiver’s attention. (Kolaja 
& Foster, 1965, p. 353.)

Chris Dorosz and J.R. Watson (2011) write 
in the book “Designing with Color  : Concepts 
and Applications” about visual rhythm in the 
context of textile design. An element that 
repeats throughout a design, line, shape, or 
pattern is called a motif, and the repetition of 
that motif creates the visual rhythm. (Dorosz 
& Watson, 2011, p. 235.) The repetition of 
windows in façades that create visual rhythm 
is a similar example from architecture. 

The quality of the line can also express 
emotion and movement. Doroz and Watson 
continue; “The line of a ballerina’s body is 
fluid, complementing the lyrical rhythm of 
classical music, whereas the line of a break-
dancer’s body is more angular, expressing the 
aggressive beat of rap.” (Dorosz & Watson, 
2011, p. 235). The idea of different characters 
of lines is visualised in the picture below. 

2.4.3 Music and Textile Terminologies 

When I started to think about my inspirational 
music, Debussy’s three compositions for piano, 
I realised that many adjectives could be used 
to describe both music and fabrics. Fabric 
has a texture, as does a voice. It can be soft, 
hard, transparent, and so on. Colours have a 

shade and voice has a tone, but in the Finnish 
language the word is the same, “sävy”.

Ancient Greek archaic and classical literature 
shows connections between textile and 
musical terminology. In his writing, “Weaving 
a Song.” Giovanni Fanfani (2017) talks about 
those connections, for example, between 
playing the guitar with a plectrum or beating 
the weft threads when weaving. In the same 
text, the word tension is associated both with 
music, generally the tension of a string, and 
the tension of a fabric. I think because music 
and weaving were part of everyday life, the 
connection between the terminologies is a 
natural consequence.  (Fanfani, 2017)
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Broken: erratic, nervous Arcing: melanchloy, languid Sribble: anxious, frenetic

Flowing: lyrical, soothing Zigzag: agitated, staccato Spiral: excited, playful

Horizontal: passive, restful Vertical: upright, attentive Diagonal: motion, speed

Figure 7. “What type of sounds or music do you associate with different types of lines seen 
in the chart?” (Adapted from Dorosz & Watson, 2011, p. 237). Figure 8.  Windows and 
ornaments create a visual rhythm on a facade, a house in Milan, 2022. 
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2.5 Designer and Sources of 
Inspiration  

Since one of the research questions 
asks; “How can music act as a source 
of inspiration for a textile collection”, 
this chapter briefly explains what a 
source of inspiration can mean, and 
how designers use it as a tool for 
their work.  

A source of inspiration is something that 
inspires. But what is inspiration? In the 
Oxford English Dictionary inspiration has 
been defined as follows: “A breathing in or 
infusion of some idea, purpose, etc. into the 
mind; the suggestion, awakening, or creation 
of some feeling or impulse, especially of an 
exalted kind” (Thrash & Elliot, 2003, p.871). 
For me, inspiration is a stimulus for action. 

In the design field, the word inspiration is 
used every day. Designers get inspired, have a 
lack of inspiration, or try to find it. Eckert and 
Stacey (2000) write about knitwear designers, 
“Everything can be a source of inspiration 
to a designer. ‘A good designer is inspired 
by everything’ is a frequent quote one hears 
from knitwear designers as an answer to the 
question what makes a creative designer.” 
In the same article, examples of different 
sources of inspiration are listed: comparable 
designs (for knitwear designers, other knitted 
garments); other types of design (for knitwear 

designers, typically textiles and other 
decorative products); images and works of art; 
and objects and phenomena from nature and 
everyday life (one example are the rhubarb 
leaves that lead Ove Arup to the design for the 
Kingsgate footbridge in Durham, England). 
(Eckert & Stacey, 2000 p. 524.) In that listing 
music is placed in the work of art section. 

2.5.1 Use of Inspiration Stories in an 
Industrial Context

This section focuses on the use of inspiration 
stories in the textile industry. It describes 
the process of creating a concept for a textile 
collection, and how much freedom a designer 
has in the process. 

In Vanelli, we had a workshop day, where we 
created the visual concept of new collections 
for 2022 interior textile fairs (Heimtex in 
Germany and Proposte in Italy). The process 
began with a design brief made by creative 
director Maarit Salolainen. The Design brief 
included examples of colours and phenomena 
for a collection, and each designer conducted 
visual research according to those guidelines. 
A subsequent workshop introduced visual 
mood boards, where images of the mood, and 
physical material samples were put together 
for collections. Using cut-and-glue mood 
boards, final versions were edited to keep each 
collection cohesive. 

Salolainen describes a similar process in 
her book Interwoven – Exploring Materials 

and Structures. According to her, after 
company level strategic discussions on needs 
and markets, and previous sales analysis, 
the initial concept is the beginning of the 
commercial process, often presented as a 
design brief. Visual research helps the design 
team, the marketing and sales team, and other 
departments understand the design concept 
throughout the process. In a commercial 
context, visual research material is often 
presented beside the final outcome, collection 
or product, as an element of the marketing 
campaign. (Salolainen, 2022, p.112.)

Salolainen (2022) states that designers must 
work within the limits of the company’s 
style, defined by a design brief, but also have 
the freedom to use their own creativity. “A 
concept is not solely shaped by the designer’s 
own values and wishes, but it is also a product 
of its time and place, reflecting the prevailing 
standards and ethics. – Visual research is not 
static. The elements of a concept need to be 
flexible, even the fundamental qualities need 
to be able to evolve and grow with the creator. 
Keeping the aspect of storytelling alive helps 
one look beyond the restrictions of an initial 
concept – or given brief – and to cope with it 
flexibly and on one’s own terms.” (Salolainen, 
2022, p.113.)

In conclusion, designers can use almost 
anything as a source of inspiration. It can, for 
example, be something from everyday life, the 
work of other artists, or a concrete structure or 
emotion. How designers use that inspirational 
source depends on the given design task and 
possible limitations or freedoms. 
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2.5.2 Music as a Source of Inspiration: 
Case Examples 

Music inspires textile designers in 
many ways. This section presents 
examples of existing projects in the 
field of interior textiles and fashion. 

Vanelli Acoustic Fabrics 

In 2021 Vanelli launched an acoustic fabric 
collection, inspired by the idea of letting music 
design the fabric. One of the patterned fabrics 
in the collection was created with a program 
that draws sound-waves from audio data 
played in realtime. The pattern is then woven 
as a jacquard fabric. (Vanelli, 2022)

BeatWoven

Nadie-Anne is a London-based textile 
designer and a founder of BeatWoven. During 
her studies at Central Saint Martins, Nadia 
noticed that constructions of woven textiles 
and music are quite similar. Using BeatWoven 
software, she translated the visual pattern of 
music into pixels, which created the pattern 
for woven fabric. The pattern was turned into 
a digital jacquard loom. Like a composer, she 
edited the scale of a sound image and created 
different designs. Nadie-Anne has created for 
example a collection called Rachmaninoff 
Piano Concerto No. 2. (Beatwoven, 2022)

Sooni - Sound Installation 

During my master´s studies, I took part in a 
collaborative project with Finnish a cappella 
group Club for Five. Sooni was an audio-visual 
installation I created with three other students 
at Aalto University School of Arts, Design 
and Architecture. The installation encourages 
reflection on what sound looks like and what 
visual art sounds like. 

Sooni was a walk-around installation, created 
from five different textile compositions 
combined with speakers that each have a 
unique sound. A musical piece composed 
by Club for Five; each artist’s voice is heard 
separately from an individual speaker. This 
gives giving the impression of a live concert 
coming from inside the installation. The 
combination of textile and sound creates five 
toned instruments, which interprets Club for 
Five’s piece as resilient, yet in a state of flux. 

Textile pieces of the installation experiment 
with basic elements of music – changes in 
the rhythm, variations of melodies, layers of 
textures and the movement of the sound – 
using fabric as a medium. Viewers could move 
around the piece freely and observe how the 
installation changes when the source of the 
sound flows from one textile composition to 
another, creating unique atmospheres. 

During the design process, musicians and 
students discussed how vocal sound and spatial 
experience could come together to form an 
installation. The installation came truly alive 
with the addition of Club For Five’s music 
piece. Sooni was created in collaboration with 

Genelec Oy and Aalto Experience Platform. 
Like in this project, music has been a source 
of inspiration for me also in very concrete way.

From above:
Figure 9. Vanelli Acoustic Fabrics

Figure 10. Sooni - sound installation 
Figure 11. BeatWoven 
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3. 
MOMENTS

-AN INTERIOR 
FABRIC 

COLLECTION  

This chapter considers the actual design 
process. It relies on theories of practice-
led design research, where the knowledge 
making happens through researching 
the creative process itself (Mäkelä & 
Routarinne, 2016, p.13).

In this part of the thesis, I will describe 
how I used music as a source of 
inspiration during my design process, 
what the different stages of the design 
process are, and how three piano pieces 
by Claude Debussy created the storyline 
for the Moments fabric collection.
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3.1 An Inspiration Story 

The design process started in August 2021. 
Music has been selected as a topic of my thesis 
because it has provided me a lifelong source of 
inspiration. Debussy’s music in particular has 
been an inspiration in many ways: in learning 
the piano, as background music as I work, and 
in this project, as both the starting point a 
theme for a textile collection. 

As presented in earlier chapters, according 
to Norman (1983) and Han (2016), music 
creates images in our minds based on our 
personal experiences and memories. In my 
working process, I started creating a visual 
story around Debussy’s music by collecting 
images from my albums of different short 
moments; misty mornings in the sea, the 
sun shining through small flowers, and the 
silhouette of branches towards the deep dark 
blue sky. I selected images that in my mind 
reflected Debussy’s music. The process led me 
to think about the Impressionist movement 
and its philosophy on how a fleeting moment 
is captured. Partly subconsciously, I also 
connected impressionistic paintings as part of 
my mood board, highlighting the connection 
to that movement. 

The following sections will briefly present the 
movement of Impressionism and Debussy as 
an Impressionist composer. It also describes 
how the visualisation of music occurred in my 
process.

Figure 12. The “Arabesque” fabric from the 
Moments collection, inspired by Debussy´s 
Arabesque no 1. 

3.1.1 Characteristics of Impressionism 

This artistic movement was pioneered in the 
late 1800s by a group of French radical painters 
who called themselves intransigents and were 
fascinated by making paintings about nature. 
One of them, Claude Monet created a series 
of paintings in a harbour of the Seine. Since 
every painting was named “View Le Havre”, 
journalist Edmond Renoir asked him to 
find a better title for his paintings. Monet 
answered Renoir “Write Impression,” and in 
that moment story of impressionism began. 
(Brodskaia, 2018, p.11.)

Some dozens of years later, the impressionistic 
movement of music began. The word 
Impressionism has also been connected to 
literary style (Jensen, 2014). Brodskaia(2018) 
notes that “the intransigents wanted to put 
their immediate impressions on the canvas, 
without any translation”. They painted outside 
and tried to catch a certain kind of light in their 
paintings. A similar idea of catching fleeting 
moments was later a characteristic of musical 
impressionism (Jensen, 2014). According to 
artist George Moore the word was used “to 
signify the rapid noting of illusive appearance” 
(Jensen, 2014, p. 122). The name of this thesis 
– Moments – is also related to impressionism 
and its idea of how to express an immediate 
impression. 

Impressionist painters were fascinated by 
painting nature, and not staying inside 
their ateliers making classical portraits or 
composition paintings. “Large-scale classical 

compositions are over. The spectacle of 
everyday life is more fascinating.” is a quote that 
reflects the radical thinking of impressionist 
painters. (Brodskaia, 2018, p. 12) 

In my collection, I tried to achieve something 
similar to the impressionists, but in the form of 
a textile collection; the impression of fleeting 
moments using textiles. There are also some 
similarities between the style impressionists 
have done their paintings in, and the way 
I painted the patterns. The patterns in my 
collection are a bit hazy, like blurry photos. 
For example, I didn’t want to express all the 
details of flowers in my designs too clearly, but 
more like impressionists did, the immediate 
impression of a flower. 
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Figure 13. Claude Monet: Impression, Sunrise, 1872.
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3.1.2 Debussy’s World 

Debussy, whose compositions for piano 
were the source of inspiration for my thesis 
collection, is a significant Impressionist 
composer (Elisha, 2014). Debussy’s music is 
also quite well-known among people who 
otherwise don’t know the classical music 
genre so widely. Personally, Debussy - who 
is also described as The Painter in Sound - is 
one of my favourite composers; his music is 
simultaneously weightless and full of small 
details.  

Claude Debussy was a Parisian composer 
who was born to a poor family on August 
22nd, 1862. His relatives had no artistic 
background, but he ended up taking piano 
lessons. Encouraged by his piano teacher, who 
saw potential in Debussy, he later started to 
study at the conservatory, and also became 
interested in visual arts and literature. He 
failed in his pianist career, but began to make 
compositions (Jensen, 2014). 

Like many other artists of his time, Debussy 
was also interested in literature and visual 
arts. He has said he was sorry he didn’t 
study painting instead of music. “I love 
images almost as much as music.”, he wrote 
to his friend. (Jensen, 2014, p. 120.) The way 
Debussy used other artists’ work as a source 
of inspiration was divergent. Jensen notes that 
the work of art was sometimes like a model 
for his composition. Debussy was interested 
in the work of various visual artists such as 
Turner, Goya, the Pre-Raphaelites, Moreau, 

Whistler, Redon, Degas, Monet, and Hokusai 
(Jensen, 2014). 

The impressionist movement of visual arts 
began during the time of Debussy’s father, and 
he himself didn’t want to be mentioned as an 
impressionist. The word was also used as a 
critique of unpolished work. 

The similarities between Debussy’s 
compositions and the paintings of Monet 
have been described as follows: “the blurred 
imagery of a painting by Monet, - would 
be similar to the “blurred” harmonic effect 
in Debussy’s music, the result of his slow 
harmonic rhythm, and the use of ninth and 
eleventh chords” (Jensen, 2014, p.123). In this 
interpretation, the writer compares colour 
harmonies to chord harmonies. 

Considering my thesis, the way Debussy 
used other artists, like Monet, as a source of 
inspiration is interesting. Even though he did 
not want to use the word “impressionist” to 
describe himself, his interest in that movement 
of visual art was visible in his compositions. 
Philosopher Dewey (1934) notes that when 
the work of art is experienced, evocations, 
memories, observations, and emotional states 
reorganise (Dewey, 1934). The piece of art, as 
well as a piece of music, is always set in context: 
time, place, and the person experiencing it. 
I use Debussy’s piano pieces as a source of 
inspiration, and interpret his music from my 
own perspective: as an amateur pianist and 
textile design student living in 21st century 
Finland. 

Figure 14. Claude Debussy sitting on a wheelchair. 
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3.1.3 Moments - Collection Story

The storyline of the Moments 
collection was created around three 
different piano pieces by Claude 
Debussy: Arabesque no 1, The 
Girl with the Flaxen Hair, and Clair 
de Lune. These pieces represent 
different periods of the day: morning, 
day, and night. The idea of small, 
but important moments has always 
fascinated me; those short, fleeting 
moments that life is full of. 

Based on the feelings and impressions the 
pieces arouse in me, I collected photos from 
my archives and images of impressionism art 
as visual inspiration for the collection. The 
interesting thing for me was that even though 
I was not sure about the connections between 
Debussy’s music and Monet’s paintings, which 
are part of my visual mood board, I found these 
connections later from literature. As a textile 
designer this observation was interesting: we 
are always depending on our surroundings; 
the time and place we are living in create our 
visual reality, and feed our imagination.

To make my thoughts on the music visible to 
other designers in Vanelli I worked with, and 
to clear up my vision for myself, I made a visual 
mood board of each musical piece. Working 
in a mill requires collaboration, so I wanted to 
make my inspiration story understandable for 
everybody helping me with the collection.

The following texts will shortly describe my 
thoughts on Debussy’s three compositions for 
piano, and how the process of visualising the 
music started in my design project. 

Figure 15. Me with the “Check” fabric in Villa Tellinna, Hanko, 2022. 
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Arabesque no 1 

Arabesque no 1 starts with wavy progression, 
light, non-pressure notes, and harmonies. 
The music flows, and the first moment where 
it pauses is after a long warbling. Even when 
the music is moving it does not gather weight 
that should resolve. Arabesque no 1 sounds 
like water; quick passages up and down, trills, 
and harmonies remind me of the movement 
of waves and the glittering surface of water. 

In classical music, the term arabesque means 
a highly ornamental melody, “whose free 
unfolding expresses a slowing of time within 
the composition.” Debussy’s Arabesque no 
1 is typical of its genre in classical music. In 
eastern Islamism, architecture arabesque is an 
ornament, and in ballet, arabesque is a certain 
position. In addition, arabesque is also the 
name of a Turkish music genre, situated in the 
1960s to 1990s which it mixes Turkish classical 
and folk elements with Western and Egyptian 
influences (Eren, 2015, p.105). Turkish people 
have themselves explained that arabesque 
means a pathetic song talking about lost love. 

Arabesque no 1 as a visual inspiration story 
consists of different shades of blues that reflect 
a misty morning on the sea, the initial feeling 
after waking up when your eyes can’t focus so 
clearly, and the view is blurred. I found photos 
of the frozen sea, crumpled sheets, and the 
overall blue, foggy feeling. This mood is like 
an arabesque that has been brought to Nordic 
nature. 

Figure 16. The process of visualising 

the “Arabesque no 1.”
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The Girl with the Flaxen Hair 

The Girl with the Flaxen Hair starts with a 
simple melody; a childish and positive tone. 
The melody flows up and down and back, in a 
relaxed and simple way, and jumps lightly and 
cheerfully here and there like a child, without 
clear focus. This small composition does not 
try to be something special, but is a simple, 
bright moment for the listener. 

The Girl with the Flaxen Hair is a nostalgic 
piece of music for me. I have played it myself, 
and still can remember the mental images 
I used to learn the piece; I was thinking of a 
little girl running through a field on a sunny 
summer day. This piece of music sounds like a 
short memory of a sunny childhood summer 
day, and I also connect it with my own 
childhood. For me, this music reflects positive 
feelings and easiness.

The photos I selected for this collection are 
positive, brighter, and more colourful than 
other parts of the collection, representing 
daytime, sun, flowers and a painting by Claude 
Monet called “The Artist’s Garden at Vetheuil” 
in which a little girl stands in the middle of a 
sunflower field. As the music evokes nostalgic 
feelings in me, it also influenced the visuals I 
selected to be part of this story. I think there is 
a feeling of positive longing in this part of my 
inspiration story, longing for the summer, or a 
longing back to childhood. 

Figure 17. The process of visualising 

“The Girl with the Flaxen Hair.” 
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Clair de Lune

Clair de Lune, moonlight, is the most popular 
of these three pieces. It has been used in 
movies, such as the popular Twilight saga a 
romantic vampire story for the young. It is a 
peaceful, meditative piece of music and the 
final part of Suite Bergamasque, a three-part 
composition.

The piano piece starts with bright chords that 
create tension, like the surface water. The 
harmony is meditative but bright, and the 
music maintains tension in a peaceful way, 
leading to thoughts of nighttime. Of course, 
the name of this composition, Clair de Lune 
which means moonlight, may also influence 
my interpretation of this music. 

In Moments’ greater narrative, this part 
represents the night. Contrasts are small, just 
like in the night, and the colours of this story 
have one-tone harmonies. It is calmer and 
quieter than the other parts of the collection. 

Figure 18. The process of visualising 

“Clair de Lune.”
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3.2 From Inspiration to 
Commercial Concept 

After the first proposal of my mood board 
and concept for the collection was completed, 
I discussed the idea with my supervisor and 
Vanelli’s creative director Maarit Salolainen. 
She proposed my collection could be a capsule 
collection inside a bigger collection that 
Vanelli was going to launch under the name 
Painter’s Pure Romance. I saw the design brief 
of the Painter’s Pure Romance collection, which 
settled the initial guidelines for my design 
process; the design brief included something 
about the materials I could use and a rough 
idea about the colours in the collection. 

Vanelli had used classical music as an 
inspiration for their acoustic fabric collection 
in 2021, and Saana Pitkänen’s Master thesis 
collection, also made for Vanelli, used the story 
of Secret Garden as a source of inspiration and 
marketing tool. My capsule collection idea is 
somewhere between storytelling and musical 
inspiration, and worked nicely with the 
company’s earlier projects. 

Based on feedback, I continued the mood board 
process; editing it, and mading it more whole. 
In the following chapters, I will define how in 
my working process the first visualisation of 
the inspiration music, the inspiration story, 
was brought to an industrial setting. 

3.2.1 Possibilities and Limitations   

When I started working with a collection in 
a mill, the first step was to familiarise myself 
with which techniques and materials could 
be used at Vanelli, by visiting the production 
department and seeing the textile archives.  
The variation of different possible techniques 
and materials was wide, and I noticed that 
there were not many limitations.  

I was able to quite freely try anything I wanted. 
It was also a challenge for me, as a designer at 
the beginning of my career. When designing 
textiles, there are many different qualities 
that need to be considered; the materiality, 
technical properties and limitations, weight, 
how the textile works with light - especially 
with curtain fabrics, and how the scale and 
colours of the design work in the final product. 
Many of these qualities have been studied 
at school during courses, but working in a 
commercial setting made them feel even more 
significant than they are in smaller school 
projects. My of understanding of materials, 
bindings, and colours and how they work in 
a final fabric is something that will evolve as 
more work experience is gained. 

In my school projects during university, 
the method of working was comparable to 
handcraft; the scale of samples and fabric 
collections being smaller. I often changed the 
plan while working, and noticed that some 
ideas do not work as fabric. In an industrial 
environment, intuitive decisions are not 

always the best way to develop designs, the 
work needs more structure beforehand. Even 
though the possibilities in the mill were wide, 
my own inexperience was a limitation and a 
challenge for me.

As mentioned before, the Moments capsule 
collection was a part of a bigger collection 
called Painter’s Pure Romance. Vanelli makes 
collections every year, for fairs and to be seen 
by customers, so-called textile editors. To 
make collections different from each other, 
each one of them has an edited colour and 
material palette3   to guide the work of the 
design team. The Painter’s Pure Romance 
collection material palette was “natural”; it 
included a mix of natural fibres which also 
guided the selection of materials for Moments. 

The mood board for Painter’s Romance was 
created during a workshop together with 
the design team of Vanelli. All designers had 
collected images printed out on paper. In a 
cut-and-clue workshop, each group worked 
with one collection. After showing the initial 
mood board proposals, they were edited by 
creative directors and made into a final mood 
board the collection. 

The design brief of Painter’s Pure Romance 
included a proposal of colour palette, but I was 
able to select colours quite freely based on my 
mood board. Vanelli has their own edition of 
Pantone colours, to keep the company’s colour 
recognisable. I used Vanelli Pantones for the 
Moments collection. 

3 Material palette defines the textile materials and qualities of the 
collection
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3.2.2 Style Analysis and Interior Textile 
Markets

INTERIOR TEXTILE MARKETS 

The Interior textile industry consists of several 
actors from yarn manufacturers to end-users 
(Damski, 2018, p.18). The structure of the 
interior textile industry is explained below. 

Weaving mills design and produce idea 
collections and exhibit them at fairs, such as 
Heimtextil in Germany or Proposte in Italy. 
The design team at the weaving mill develops 
structures and new ideas for textiles, and 
those idea collections are presented to textile 
editors and other customers, providing an 
important role in textile design work (Damski, 
2018, p.19). Weaving mills do not always 
create coordinated collections, but Vanelli, for 
example, launches at least four idea collections 
every year and presents them to textile editors 
or other customers.  

Interior textile brands, so-called textile editors 
who work as textile wholesalers, not only sell 
the readymade collection from the textile 
mills, but also design and launch their own 
collections. Unlike basic textile wholesalers, 
who buy and sell textiles from mills without 
editing them, textile editors always have textile 
designers in their working in their company. 
The designers in textile editors create and 
coordinate collections according to the 
brand’s style. The textile editors work closely 

with weaving mills by selecting models from 
the mill’s collections, and editing those to be 
suitable for their own collections, but they 
don’t produce the fabrics (Fagerlund, 2006). 
Textile editors visit textile fairs to find new 
customers and fabrics for their collections 
from the fabric mills (Damski, 2018, p.22).

Textile editors usually direct their collection 
to either contract, residential or contract-
residential markets. Contract textiles are 
textiles for public spaces such as hospitals, 
schools, restaurants, and offices, and the 
quality requirements are stricter. They need to 
pass requirements of durability, weft density, 
flame-retardancy, lightfastness, and hygiene 
of public spaces, and for that reason are often 
made from Trevira CS or synthetic materials.  
Residential textiles are textiles for private 
houses, the requirements for them are not as 
strict as for contract textiles, and can be made 
of either natural materials, like linen, wool, or 
cotton, or a mixture of natural and synthetic 
materials. Contract-residential textiles are 
directed to places between public and private 
spaces, most often hotels. Textiles need to fill 
safety and durability requirements and also 
create a homely feeling for guests. (Damski, 
2018, p.18.)

Examples of well-known textile editors in 
North European markets include Sahco, 
Jab and Zimmer + Rohde in Germany, and 
Kvadrat in Denmark. In the UK Romo, Clarke 
& Clarke, Harlequin and Colefax & Fowler are 
important textile editors. 

Mostly big weaving mills, like Vanelli, produce 
and sell bigger amounts of fabrics, a minimum 
of 300 meters for business-to-business 
customers (B-to-B) such as textile editors. 
Textile editors or wholesalers sell smaller 
amounts to their own customers, whether 
business-to-business customers, for example 
in hotel projects, or to private customers 
(B-to-C). 
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Figures: 19-26.

Style and Market analysis of the Middle-
European area as a visual collage. Based 
on my analysis, I noticed that natural 
materials are a big trend of the current 
markets, maybe because people are 
more aware about sustainability. 

Also “romantic” or poetic, vintage 
inspired style is a trend, and the softness 
of colours and painterly style. 

Nature is also an inspiration visually like 
it has been for a longer time. Natural 
dyes in colours, and floral patterns. 

Figure 19. 

Figure 20. 

Figure 21. 

Figure 22. 

Figure 23. 

Figure 24. 

Figure 26. 

Figure 25. 
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STYLE ANALYSIS

The Moments collection is targeted at Middle-
European markets, and the biggest textile 
editors in that area are Sahco, Jab and Zimmer 
+ Rohde in Germany and the Danish Kvadrat. 
To make style and market analysis for my 
collection, I familiarised myself with the style 
of these textile editors by viewing their web 
pages and Instagram accounts. 

Nowadays Instagram4 is an important tool 
for following trends and the phenomenon 
of markets. When the COVID19 pandemic 
forced design houses all over the world to 
work on the web, and most of the fairs were 
delayed, different web tools arose their role. 
I did most of the trend analyses by visiting 
companies’ web pages and following their 
Instagram pages. 

Beside textile editors, I also followed  individuals 
and design studios in the interior world. These 
pages offer easily accessible information on 
current trends, especially from home markets, 
but also from the public sector. My collection 
also takes inspiration from fashion houses. In 
the fashion field, trends change faster than in 
interior markets, perhaps because interiors 
are often more expensive, and people want to 
make more long-lasting purchases. Maybe for 
that reason, design solutions in the fashion 
field are often bolder than in the interior field. 
Interior textiles are historically classical in 
style, and the colour palette in interior fabric 
collections is relatively muted. Customers 
nowadays are also more conscious and want 

to make sustainable choices, especially with 
bigger purchases, due to climate change. From 
this perspective, a long-lasting, classical style 
is the more sustainable choice.  

The fashion house that has inspired my 
project is Cecilie Bahnsen, a Danish brand 
that produces “girly” style clothes with layered 
fil coupé fabrics established in 2015. Cecilie 
Bahnsen’s newest collection (SS22) is inspired 
by music, which was a funny coincidence; I 
didn’t know this when initially inspired by their 
style. On Vogue’s webpage, Bahnsen describes 
their design process as follows: “The designer 
and her team were listening to Kaya’s (a cello 
player) ‘emotional and beautiful and honest’ 
music as they designed the collection”. I would 
describe Bahnsen’s style as “romantic”, because 
of the shape and profusion of transparent 
layers, but at the same time, it has something 
that I could describe as “Nordic simplicity”. 
(Borelli-Persson, 2021.) As my collection is 
part of a bigger collection called Painter’s  Pure 
Romance, and inspired by impressionist music 
and art, I think this kind of “romantic” look 
fits my collection. 

Due to digitalisation, fashion and design 
houses have to find new solutions to make 
their brand and collection stories visible on 
web platforms. One increasingly common 
tool for presenting collections is video. 
For example, the aforementioned Cecilie 
Bahnsen uses video as a tool for a collection 
presentation (Bahnsen, 2021) Dior’s Haute 
Couture collection in 2020 have taken the 
form of a short movies. (Dior, 2020) Also, 
textile editors in the interior field use video 

4 An American photo and video sharing social networking service.

to present their collections and highlight the 
storyline of a collection. For example, Romo 
group uses collection videos, and Vanelli have 
also promoted their new collections with 
videos. As my source of inspiration for the 
Moments collection was music, I also decided 
to make a video of my collection, in which 
fabrics, visual inspiration, and the music are 
involved using the same format. 

Vanelli is a textile mill that has its own design 
department and produces more than four 
collections per year. Collections are launched 
at fairs such as at the Proposte fair in Italy and 
Heimtextil in Germany. Fairs are important 
events, making companies’ collections visible 
to new and old customers. At their mill, Vanelli 
has a showroom where the newest collections 
are on display, and customers are free to visit. 
All old fabrics from previous years’ collections 
are in an archive room. 

To familiarise myself with Vanelli’s style, 
I spent some time in their archives and 
showroom and performed a style analysis. I 
asked the questions: What kind of collections 
were launched in earlier years, and what 
kind of colours were used in each collection? 
Which techniques and materials are possible 
to use? How can I make a different enough 
capsule collection and bring something new 
to the collections, while on the other hand 
producing something similar enough that it 
can be recognised as a Vanelli capsule? 

I took photos of old designs and tried to keep 
them in my mind as guidelines, whilst still 
following my own vision and mood board to 
make something new. Based on my analysis 

of current trends and Vanelli’s style, I started 
to modify my mood board to make it suitable 
for the company. One of the fabrics in my 
collection, the “Grass” upholstery fabric, is an 
old design from Vanelli’s archives, I simply 
made new colourations for it. This way of 
working was new to me, but I learned that 
designers in textile editors often work that the 
same: they combine in their collections’ ready-
made models with something new. 

I think is important for a designer to 
understand current markets and trends, but 
still design with their own vision and style. 
Ultimately, people are interested in other 
people and personalities, and designs that 
show a human touch.
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3.2.3 Moments – Mood Board

Moments – the collection is produced 
industrially at a textile mill. Working at a 
textile mill involves a great deal of cooperation. 
To make my ideas understandable to other 
designers and textile engineers, I used a mood 
board as a communication tool. According to 
Pirita Lauri in her master’s thesis: “The mood 
board is the story, with all its inspiration as well 
as limitations. It sets the designer on the right 
path and keeps him/her there. Interpreting a 
mood board is easier than working without 
it, i.e. without any base story or limitations” 
(Lauri, 2017, p. 32). Mood board set the 
guidelines for the collection design process: 
colours, materials and patterns. As the design 
team in Vanelli was familiar with the concept 
of a mood board, it was easy to explain my 
overall ideas about materials, colours, and 
designs to them by using this medium. 

When my style and market analysis was 
complete, I edited my mood board to be 
suitable for current markets. The changes 
were eventually small; the form of it changed 
slightly, and some photos were added to make 
the collection more complete. During my 
project, the mood board worked as a guide for 
finding design solutions. Because my starting 
point, the music, was immaterial, I started 
by making a visual mood board first, and in 
addition to that also made a material mood 
board to more clearly define ideas of materials 
suitable for the collection. 

The process of making mood boards was 
an important part of my design process 
throughout the project. It helped visualise 
the mental images Debussy’s music aroused 
in my mind and also helped me understand 
the collection in its entirety. It also helped 
with working in a foreign culture and 
language. My mood board was a useful tool in 
communicating visual ideas and making them 
visible and understandable to other workers. 
Music, like image, is a non-verbal tool for 
communication. With music and images, one 
can concretise the mood desired to create 
with fabrics, even when the people being 
communicated with do not share a common 
language. So, in visual work, or when making 
music, communication is sometimes possible 
almost without words. 

A mood board is also useful as marketing 
material. It shows the main idea and story of 
a collection on one page. At Vanelli, mood 
boards are commonly used for marketing 
purposes, to clarify the story of a collection 
for customers. For my collection, I wanted 
to make a video as well, so that my starting 
point of music could also be included. The 
final mood board of the Moments collection 
is quite simple, the layout is inspired by an 
album of three windows. I wanted to keep the 
layout simple to emphasise the images one by 
one, not to fuse them into one; the idea of my 
collection focuses on individual moments;  
loosely connected images, like small, visual 
notes taken during the day. 

Figure 27. A few of the Moments mood 
board images together with sheet musics of 
Arabesque no 1, The Girl with a Flaxen Hair 

and Clair de Lune. 
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“Because my starting point, the music, was immaterial, I 
started by making a visual mood board first, and in addition 

to that also made a material mood board to more clearly 
define ideas of materials suitable for the collection.” 
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MOOD BOARD 

Figure 30. 8
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3.3 The Design Process 

The design process continued by collecting 
material ideas and samples, making sketches, 
and doing trials of printed and woven fabrics. 
In this section, I will talk about the design 
process in more detail: what techniques were 
used, which materials were selected and what 
stages does the process have to undergo before 
the final collection is ready? 

The final capsule collection includes fabrics 
made using various techniques. In this 
chapter, I will also write about how to edit the 
colourations of a collection that uses various 
techniques, such as digital printing and 
jacquard weaving.  

3.3.1 Sketching Process 

The sketching process started after I had 
finished the mood board and had a concept 
for the collection. I used a mood board as a 
visual guideline for the sketching and listened 
to Debussy’s music to maintain the flow of 
my work and establish a rhythm for design 
repeats. 

For sketching to find the best possible tools, 
I used various techniques: painting with 
aquarelles, ink, and acrylics, drawing, the 
collage technique, and editing photographs. 
As the source of inspiration for the collection 
is Impressionist music and art, I felt that the 
hand-painted prints were an important part 
of the collection. The size and finishing level 

of my sketches also varies. Sometimes a small 
drawing from the corner of my sketchbook 
ended up being a print on fabric, and other 
times sketches were created in a more detailed 
way from the beginning. For example, a sketch 
serving as the basis for the Arabesque design 
in my collection was originally just a small 
drawing in my notebook, while the Sunflower 
design was done more precisely from the 
beginning.  

I make several sketches to find ideas for prints. 
There are also a large number of sketches that 
never ended up being printed on fabric. I have 
collected an idea archive out of those sketches, 
which is a useful tool for different print design 
projects. If I need fast ideas later, or if I am 
stuck with a project, there are ready-made 
ideas to go back to and use. For this project, I 
also used some old sketches from my archive. 
Besides handmade sketches, I also made digital 
sketches of photos. Some of them were merely 
a tool for brainstorming and never ended up 
being part of the collection. 

When I had made enough sketches, I started 
to make trials of them on fabric to build the 
collection. The sketching continued at the 
same time as the collection-making process; 
the final sketch was the painted Forest for 
the Clair de Lune collection. In my work, the 
sketching process is a continuous process, a 
way of thinking. The sketches develop together 
with my vision and ideas. 

Figure 31. The beginning of my sketching 
process on a wall. 
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Figure 32. Sketches for the 
Moments collection by using 
various techniques: painting 
with ink, aquarelles and acrylics, 
drawing, usign college technique 
and playing with digital tools such 
as Adobe Photoshop and Illustrator. 
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Figure 32. Digitally printed “Basket” design. 
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3.3.2 Printed Fabrics 

At Vanelli’s print studio, there are different 
designers for different work phases: some 
of them make print designs, some make 
the patterns or motifs of design on repeat, 
and some, so-called colourists, develop 
colourations. The process of making print 
design in a mill is following: first, someone 
makes a sketch; it might be bought from 
freelance designers, and  maybe does not be 
in a repeat. The sketch is scanned and made 
to repeat, then modified to a specified size 
based on the end-use of the fabric. After 
that, the print ground and printing technique 
is selected, and the colourist makes colour 
variants of the print design. Based on colour 
samples, the final design and its colours are 
selected and presented to the customer. 

I initially made sketches by hand and then 
scanned them. Most time, the repeats of my 
patterns were made or finished in Photoshop. 
After the sketches were cleaned and adjusted to 
repeating form, I printed them on paper to try 
them at different scales. When print and scale 
were ready, I selected different print grounds 
from Vanelli’s selections and conducted 
coloration tests. I started my process by using 
the digital print technique for its speed and 
simplicity. 

The digital print technique is an easy way 
to make samples. As Ujiie notes in the book 
Digital Printing of Textiles (2006), digital 
printing technique eases the production 
process as the different colours can be printed 

simultaneously, and colour separated screens 
are not necessary. However, there are some 
limitations in material and special printing 
techniques when using digital printing, for 
example, the use of flocks, glitters and devore 
techniques are not possible. Digital printing 
is commonly used in the textile industry 
nowadays. 

Digital printing technology allows a designer 
to use of more colours in a, while the screen-
printing technique needs a separate screen 
for every colour. I made several aquarelle 
designs for the Moments collection. For 
example, I wanted to keep the Sunflower and 
Sleepy Flower designs as an original sketch, 
and not have them colour-separated. The 
digital printing technique allowed them to 
be kept as multicoloured paintings. For those 
print designs, I selected linen-look curtain 
grounds from ready-made prints and made 
my first trials. When I received the trials from 
production, I noticed how much the ground 
fabric influenced the colours and details of the 
design. The process of making digitally printed 
fabrics included a lot of sampling, especially at 
the beginning of the process. This reduced as 
my understanding of how the grounds affect 
the design developed. I ended up with seven 
digitally printed fabrics for the final collection. 

For the Arabesque no 1 collection, I wanted 
to have sheer fabrics and decided to try the 
Burn-out printing technique, also known as 
Devoré, which means “fabric etch.”. The burn-
out printing technique is a method in which 
selected fibres are removed from the fabric 
using a chemical substance. 

Figure 33. The “Field” design just 
out of the digital printer.
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The method used in my Arabesque design 
involves fabrics made from blended yarns; 
core-spun yarns, or fabric mixtures of two 
or more types of fibre. The burn-out print 
chemical destroys one fibre (the cellulosic) 
and leaves the others undamaged (Johnson, 
2016, p. 196). I used ready-made ground 
fabric from Vanelli’s selection. In addition to 
the burn-out technique, the line in the print 
design is printed using traditional screen-
printing techniques.  

Discharge printing is a technique in which 
the colour of a ground fabric is removed 
chemically. First, the fabric is piece dyed, and 
subsequently printed with print paste that 
contains a bleaching agent which destroys 
the colour of the background dye. (Johnson, 
2016, p. 191.) The Wander design in the 
Clair de Lune collection is produced using 
the discharge printing technique. I tested the 
same design on fabric partly woven with dyed 
yarns that are reactive to colour discharge, 
but the design looked too hazy on that fabric, 
so the final fabric was printed on more even-
surfaced ground fabric, also from Vanelli’s 
fabric ground selection. 

An important consideration when making 
printed fabrics is how the combination of 
print design and ground fabric interacts. In 
the Moments collection most of the fabric 
grounds are ready-made and selected from the 
mill’s old collections. The print design looks 
very different on thick, solid fabric compared 
to a translucent fabric ground. All these 
aspects need to be considered when selecting 
the print ground. 

One of the print grounds in the Moments 
collection was designed by me: the print ground 
for the Silver Lines design of the Arabesque 
no 1. The fabric is a combination of jacquard 
design and digital print and is intended for 
upholstery use. This type of combination 
allows for more interesting outcomes and can 
bring some depth to digitally printed designs 
which may otherwise look a bit unfinished or 
flat, lacking an organic feeling. 

Figure 34. Production workers printing the 
“Arabesque” burnout fabric.  
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I tested the discharge design first on a fabric partly 
woven with dyed yarns that are reactive to colour 
discharge, but the design looked too hazy on that 

fabric (above, fig. 35), so the final design was printed 
on a more even-surfaced ground fabric, also from 

Vanelli’s fabric ground selection (on the right, fig. 36). 
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3.3.3 Woven Fabrics  

The woven fabrics used for the Moments 
collection were made in cooperation with the 
mill’s weave designers. Vanelli has an archive 
with all the technical information and yarns 
used in textiles. The archives worked as a solid 
starting point, providing valuable background 
information on designing woven fabrics. I 
selected qualities that supported the mood 
and feel of each story of my collection as a 
starting point for fabric samples. 

I started with a pattern, and the idea of fabric 
qualities, whether the fabric would be used as 
a curtain, cushion, or upholstery; whether it 
is sheer, drapery, or heavy quality. Yarns and 
looms were selected with other designers for 
use in trails intended for finding a colourway 
that matched the mood.

When the first trials came from production, we 
checked if the bindings and yarns worked, and 
modified the sample in the desired direction. 
When bindings were edited, and the fabric 
worked as intended, the samples were sent for 
finishing processes and quality testing.

There are 8 different woven designs in the final 
collection; two of them - the Chanel-inspired 
tweed called Texture, and the sheer quality 
curtain fabric Clair de Lune collection - are 
ready-made models from archives with new 
colourations applied. 

Figure 37. The “Joy” fabric on a warp. 
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Figure 38. Above: the first trial of the “Misty Morning” jaquard fabric. 

Figure 39. Right: The final fabric after colour selections and finishing processes.

Figure 40. Next page: “Dawn”, a woven curtain fabric from “Clair de Lune” .
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PANTONE 12-0110 TCX

Pistachio Shell 

PANTONE 13-1308 TCX

Brazilian Sand 

PANTONE 13-4305

Foggy Dew
PANTONE 14-3906TCX

Raindrops
PANTONE 14-3912 TCX

Zen Blue 

PANTONE 16-0207 TCX

London Fog
PANTONE 13-0632 TCX

Endive 

PANTONE 16-0526 TCX

Cedar

PANTONE 18-4036 TCX

Parisian Blue 

PANTONE 18-0935 TCX

Buckthorn Brown

PANTONE 15-0751 TCX

Lemon Curry

PANTONE 18-0625 TCX

Martini Olive 
PANTONE 19-1420 TCX

Deep Mahongy 

PANTONE 18-3908 TCX

Volcanic Glass
PANTONE 19-3933 TCX

Medieval Blue
PANTONE 19-4011 TCX

Salute

COLOURS 3.3.4 Colourations 

The colour palette for the Moments collection 
was made based on a visual mood board. Each 
fabric in the collection has between one and 
four colourations, mainly three. The process 
of making colouration started with selecting 
a colour palette. Vanelli has its own Pantone 
colour library which keep the company’s colour 
selections well-coordinated and recognisable. 
The colour palette for the Moments collection 
is selected from Vanelli’s Pantone library. The 
palette is inspired by the Painter’s Romance 
colour palette and Moments mood board. It 
has 16 different colours.  

The main colours of the collection are different 
shades of blue and grey, warmed up with 
yellow and orange tones. The storyline of the 
Moments collection moves from the greyish 
blue, misty morning, to colourful, yellow and 
green sunny day, and ends with dark blue and 
black night. The story can be also seen in the 
colour palette. Similarly, as the music carries 
the mood, the colour story also moves through 
different feelings. 

The colouration process started by making 
colourations for digitally printed fabrics. This 
is done digitally with Adobe Photoshop. First, 
I made colour variants on my own computer, 
and later by the colourist at the mill, whose 
computer was calibrated with the digital fabric 
printer. The fabric base had a surprisingly big 
influence on colours, and many trials needed to 
be performed before the desired colourations 
were achieved.

As mentioned earlier, an advantage of the 
digital printing technique is that there is 
no need for colour separation, as is needed 
for the screen printing technique. On the 
other hand, when the design contains all the 
colours of the original sketch, the making of 
colour variants is more complicated, and can 
easily lead to dusty tones. For example, the 
Sunflower design contains all the colours, and 
when applying colouration, the challenge was 
actually to maintain the different tones when 
changing the colour. 

The colourations for discharge print and burn-
out print are based on the selection of colours 
provided by ready-made print grounds. To 
make them more precise for the collection, 
I would make more colours for the ground 
fabrics, but was unable to do so given the 
timetable of this project.

When colourations for prints were mainly 
finished, the work continued by making 
colourations for woven fabrics. The mill had 
a colour card for each yarn quality, and the 
colours for woven designs were selected from 
them. I first made some directive plans for 
colourations in Photoshop, and then searched 
for similar-looking yarn colours using the 
colour boards. 
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Figure 41. Left: Colourations for the “Field “design made with Adobe 
Photoshop software. 

Figure 42. The selected colourations printed on jaquard fabric. 

Figure 43. Next page: The “Basket” design printed on polyester-linen blend 
fabric with three colourways. 
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When making colourways for woven design, 
there are many things that need to be taken 
into account; how does the colour of a warp 
affect the colour of woven design, which also 
depends on the structure of the design. Also, 
by mixing different coloured yarns, one can 
find suitable colours for the fabric, if the right 
colour is not directly available in the yarn 
library. 

During my studies, I made small trials, weaving 
them by hand on the loom to find agreeable 
colour combinations. With this working 
method, changes to colouration can be made 
whilst weaving. In a fabric mill setting, the 
work needs to be more systematic, and the 
designer needs to use more imagination when 
selecting the right colours for woven fabric. 
There is no possibility to change the yarn 
whilst weaving the fabric, samples are instead 
produced by weavers. Based on preplanned 
yarn selections the weavers operate the looms, 
and colour editing is done afterward based on 
trials.  

When some colourations were complete, 
the next step was to coordinate the wider 
collection so that all the printed and woven 
fabrics would look harmonious together. I 
made one to four different colourways for all 
16 designs, which meant about 45 different 
samples altogether. This was a way bigger 
collection than I was used to making during 
my studies, but still, on an industrial scale, it 
is a capsule collection – a small collection of 
fabrics. Due to time constraints, I was unable 
to obtain three different colours of each fabric. 
For some of them, I had four instead. 

Colours are a good tool for creating moods 
in a collection; similar designs can look 
completely different when using other 
colourways. Colours are a strong tool for 
awakening emotions, just like music. We have 
personal and cultural associations with moods 
and different colours; for example, black is 
often seen as a colour of weight and sorrow 
and white as a colour of light and purity. These 
associations also guided me when selecting 
colours for the collection. For example, yellow 
as a colour of joy and the sun is an important 
element of The Girl with the Flaxen Hair piece 
of the collection. 

Figure 44. Process images of making 
colourations for woven fabrics. In the middle, 
the colour board from Vanelli design studio 
shows the colours on different fabric and yarn 
qualities. Below, the “Grass” design yarns and 
the woven fabric. 

Figure 45. The next page: The “Joy” jaquard 
design in four colouration. 
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Figure 45.
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3.3.5 Collection Coordination 

Collection coordination occurred throughout 
the project. As a tool for collection 
coordination, I used a collection map. It is a 
useful tool for coordinating a collection, in 
which each piece of a collection, each fabric or 
idea for a fabric, is placed on one page. When 
thinking in musical terms, a collection map is 
like a sketch of a composition, an artistic work 
that is still retrieving its form. 

At first, the collection map only includes ideas 
of fabrics, for example, a photo of a material 
and a colour, or the proposal of a print idea. 
When the first sketches are made, they are 
added to the collection map, as well as the 
fabric samples later on. Therefore the idea for 
a collection is always visible when making 
changes to the samples. Any changes to the 
collection were made based on feedback from 
the creative director.

During the process, I kept the music in my 
mind and reworked the collection towards a 
similar mood. Additionally, the mood board 
worked as a visual guideline for collection 
coordination. There are three different parts 
in the Moments collection. Because the idea 
was to use three different compositions 
as inspiration, I also wanted to keep them 
separate in the fabric collection, with different 
moods representing different compositions. 

Making everything fit together, particularly 
coordinating colourations, was a challenge. 
Even though I had an idea of the different 
colourations on my computer, the variety of 

different techniques made colour coordination 
more difficult. Fabrics have a texture, 
transparency and thickness, and all these 
factors also have an influence on the colour. 
I feel that in order to perfectly understand the 
colouration of fabrics, they need to be seen in 
use, for example as curtains in windows.

Figure 46. Designer´s table; coordinating the Arabesque no 1 collection. 
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Figure 47. A few design examples showing how the design 
idea transforms from inspiration image to the fabric.
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3.4. Moments – 

The Collection 

Moments - the collection is 
presented as a whole. More detailed 
descriptions of each fabric piece can 
be found in the lookbook. 

Figure 48. Shoreline in Hanko, while filming the 
Moments collection video. 
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Figure 49. The “Cotton Cloud” -design from Arabesque no 1 collection. 
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Arabesque no 1 

Arabesque no 1 sounds like water; quick 
passages up and down, trills, and harmonies 
remind me of the movement of waves and the 
glittering surface of the water. Similarly, in the 
textile collection, many samples are inspired 
by different elements of water, and the surface 
of the water; how it moves, sparkles, and how 
unclear reflections appear on it.

This part of the collection has a natural, light 
feel, with a hint of shine. The collection uses 
light fabrics, like the morning mist. Printed 
designs are soft and blurred, as they would be 
seen through a cloud or sleepy eyes. Two of 
the designs are printed on linen fabric that can 
be associated with linen bed sheets seen in the 
visual mood board. 

Arabesque fabric represents the name of a 
collection and is inspired by the ornamental 
details of Islamic architecture and ornamental 
elements of the music, brought to Nordic 
nature. The feel of Arabesque no 1’s part of the 
collection is romantic and sophisticated in a 
soft way, similar to the mood of the music.   

Figure 50. 
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Figure 51. The “Sunflower” curtain fabric.  
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The Girl with the Flaxen Hair 

This piece of the collection has the feeling 
of easiness and positivity combined with 
nostalgic vibes, similar to the piano piece. The 
mood of the music is highlighted in this part 
of the collection with summery images on the 
mood board, easy-going textures, and colour 
selections. 

Textural inspiration for The Girl with the 
Flaxen Hair collection came from the world 
of relaxed, summery French outdoor markets; 
stripes and checks, Chanel-inspired fabric with 
soft, textural bouclé yarns, Sunflower print on 
a stripy, linen fabric ground, and flower fields 
printed on a textural fabric ground, woven 
with a natural-look Bentley warp. This part of 
the Moments collection is the most bright and 
colourful, like a sunny day in a flower field. 

Figure 52. 
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Figure 53 The “Forest” fabric in Villa Tellinna, Hanko. .  
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Clair de Lune

The moonlight, meditative but bright 
harmonies, and a quiet, calm night. As a 
collection, Clair de Lune is the simplest 
of the trilogy; it is the darkest and most 
homochromous  collection. Textures in the 
Clair de Lune collection are soft and warm. 
Moss-like, woollen materials reflect the feeling 
of soft moonlight and the moment when 
darkness covers us softly. Contrasts are small, 
just like at the night. 

Trees draw dark silhouettes against the night 
sky, and the colours of the sky paint a gradient 
when they drop to the horizon. The fabrics 
tell the story of this part of the collection, the 
quiet, peaceful night in a forest, bathed in 
moonlight.  

Figure 54. 
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Figure 55. “The process of making a video took two days in Hanko, 

in order to catch the different stages of a day: morning, day, and 

evening.”

Figure 56..  
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3.4.1 Fabrics and Music  

This section covers the process of making the 
collection video and editing Debussy’s music 
for it. The collection video and music are 
done in collaboration with musician Katariina 
Kopsa, who played a shorter version of three 
of Debussy’s piano pieces, and photographer 
Pihla Pitkänen who filmed and photographed 
the collection. 

The process started with analysing Debussy’s 
music together with Kopsa. We listened to the 
piano pieces and theorised on how to make 
one piece from three different compositions. 
The music shouldn’t be too long; based on an 
analysis of collection videos, a good length for 
a marketing video is between one and three 
minutes, commonly about 90 seconds. The 
piano pieces Arabesque no 1, The Girl with 
the Flaxen Hair, and Clair de Lune were cut 
for a shorter form and Kopsa played them 
seamlessly as if they were one composition. 

The visual mood board worked as a 
communication tool that explained the mood 
and how I wanted the pianist to interpret the 
music. She said it was a useful tool in helping 
her understand my ideas about music, which 
also emphasises the fact that visual images 
are a common way of speaking about and 
teaching music. The outcome of was a two-
minute-long piece that carries the storyline of 
the collection, creating a basis for the film to 
be constructed upon. 

Various fashion and interior textile houses 
have used collection films as a marketing tool. 

For example, Romo Group had a collection 
video of their Okari collection in 2020 (Romo, 
2020) in which fabrics play the main role, the 
story being constructed with light and music. 
Also the fashion house Dior’s Haute Couture 
film from 2020 is an impressive example of how 
fashion can be presented in a form of a short 
movie and worked as inspiration material for 
the Moments collection film (Dior, 2020).

The Moments video was filmed in April 2022 
at Villa Tellina, an old house in Hanko. The 
video starts with the glittering melody of 
Arabesque no 1 and the blurred, off-tone light 
blue shoreline. The image sharpens to a person 
carrying the white fabric through a snowy 
view, like the moment of a dream when you 
are about to wake up. The then video moves 
toward the morning, with white light behind 
the window and a flowing flower curtain, 
where the decorative Arabesque fabric moves 
the image to the opening door and a bright 
light. 

Next, the high note from the piano, and a 
Sunflower-printed curtain lead the story to 
daytime. The music runs like a little girl, and 
the fabric dances on the floor, flowing in the 
wind from the balcony of the green-walled 
Villa Tellina. The cheerful melody of The Girl 
with the Flaxen Hair plays, and the sun shines 
through the fabrics of that collection. 

With Clair de Lune, the scene changes to dusky 
and calm. In the same window, evening has 
come, and the wind blows through the printed 
fabric. The scenery changes more slowly and 
is darker. Lastly, a distant ship on a horizon 
closes the scene. 

The process of making a video took two days 
in Hanko, in order to catch the different stages 
of a day: morning, day, and evening. The final 
video was edited together to make sure the 
scenes changed in the right place rhythmically, 
and the music led the story. The final outcome 
of the collection film is a poetic story on the 
collection, combining all the elements of the 
Moments collection: music, fabrics, and visual 
inspiration. 
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Figure 57: Scenes from the Moments collection film. 

Figure 58: The next page: Me, Villa Tellina and the “Sunflower” fabric.   



117116



119118

4. 
CONCLUSIONS  

The aim of this thesis was to examine how 
music can be used as the source of inspiration 
for a textile collection: how music can influence 
a selection of visual images for a textile 
collection, and how the designer can bring 
an inspiration story forward to the customer 
in an industrial context. The background 
theory section is a literature review on using 
music as a source of inspiration for a textile 
collection. It presents research on similarities 
and differences between visual and auditory 
experiences.  

The idea of using music as a source of 
inspiration for a textile collection was a 
natural way to start the collection for me. I 
have practiced music since I was a small child 
and also listened to it a lot. My music teachers 
used visual images as a teaching method, and I 
have learned to think about music visually. As 
early as secondary school textile lessons, I did 
a project that was inspired by the music piece 
by Heino Kaski, entitled Yö Merenrannalla, or 
“Night by the Sea”. 

During this thesis I learnt that music is also 
commonly used in a commercial environment. 
It is in markets, in fashion shows, and in videos. 
Many fashion movements are phenomena 
based around a musician. There are also 
several connections between the vocabulary 
of music and textiles. Nevertheless, the process 
of using music as a source of inspiration is not 
explained in earlier studies on textiles. 

The challenging aspect of researching 
background theory was finding quality 
essential sources and understanding the 
mechanism behind using music as a source 

of inspiration. Some researchers approach the 
topic from the perspective of synaesthesia. 
Synaesthesia means mixing sensorial 
experiences, for example, a synesthetician 
may experience a colour when hears a 
particular tone. (Ramachandran, 2001, p.4) In 
this thesis, the aim is not to concentrate on the 
phenomenon synaesthesia, but more on how 
different sensorial experiences create links in 
our memory, and how a certain kind of music 
can be connected to a  visual environment. 

In my opinion, the thesis answers the research 
questions widely enough by the examples from 
previous works and my designs. However, the 
research of music as a source of inspiration 
could be continued in many ways. For 
example, how could multisensorial approach 
be utilized more in the field of textile design? 
How could something rather personal, like 
music, as a source of inspiration be examined  
and explained so that it will give value to 
others? In other fields, such as pedagogical 
or commercial, the similar topic could be an 
interesting approach; can music add value to  
different products and projects?

The practice part of the thesis, a practice-
led project, was an exploration of making a 
commercial collection based on a personal 
inspiration story. The chapter explains how 
visual research was conducted and modified for 
commercial use, what the stages of producing 
the collection were and finally, presenting it in 
the form of a video and lookbook. 

I learnt a lot from the process of making the 
Moments collection: How a designer works in 
an industrial environment, what the different 
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roles and tasks are, and the possibilities a 
textile designer has in the interior fabric scene. 
I learnt the importance of communication, 
and how to work in a different culture. I 
also made many new friends. As previously 
mentioned, music is a non-verbal tool for 
communication, as are images. With music 
and images, it is possible to explain concepts 
without words. In addition, learning about the 
textile business and its different actors was a 
novel and important learning experience for 
me and my aim of working in this field in 
future. 

This thesis concentrates on explaining how I 
have used my personal source of inspiration 
and worked with it in a commercial setting. The 
connection and, on the other hand, distance 
between personal “artistic” and commercial  
“trend-based” design is sometimes a challenge 
for us designers. Through the case example 
of this thesis other design students and 
professionals can learn about connecting their 
personal artistic expression with commercial 
concepts. I think personality does bring value 
to commercial products.

Being able to return to the mill for a week in 
April was an important part of finalising my 
project. As the textile industry was a whole 
new working environment for me, there was 
a lot of learning to be done, and when the 
project was finished, I felt I could now make a 
much more versatile collection. As my advisor 
said, creative work creates new ideas for 
creative working, the inspiration keeps itself 
up. Had I had more time I would have tried 
more jacquard and print combinations, as well 

Figure 59: A scene from the Moments collection film: me 
saying bye-bye to a ship on a horizon with the “Dawn” fabric. 

as played with colourations and fixed them a 
bit more. 

All in all, I think the final collection of music, 
video, and lookbook makes for a pleasant, poetic 
collection for presentation to customers. The 
storyline of the collection is clear and gives an 
example of a project in which the designer has 
worked with a personal source of inspiration 
and transformed it into commercial use, 
without losing the artistic touch. The project 
was rather wide; the collection has 16 samples 
with colourations, lookbook and the video as 
well as a lot of new information about working 
in the textile industry as a designer.

Especially in the current turbulent global 
times, one of my fabrics has symbolic meaning. 
The Sunflower print in The Girl with the Flaxen 
Hair collection symbolises peace and hope. I 
hope the collection, music, fabrics, and video 
can bring small but beautiful moments to 
anyone who sees it. 
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APPENDIX 

LOOKBOOK 
COLLECTION VIDEO:  

 https://youtu.be/J05SfrZ2FgM



MOMENTS



MOMENTS 

VANELLI CAPSULE COLLECTION 

Master´s thesis collection 

designed by Julia Lehto

produced in collaboration 

with Vanelli.  

SEE THE COLLECTION VIDEO:  

https://youtu.be/J05SfrZ2FgM



The Moments capsule collection 
is a trilogy inspired by the 
music of Claude Debussy. 

The story moves through the day
via three piano pieces:

Arabesque no 1, 
The Girl With a Flaxen Hair 

and Clair de Lune.



Story 

Arabesque no 1 The Girl With a Flaxen Hair Clair de Lune



PANTONE 12-0110 TCX

Pistachio Shell 

PANTONE 13-1308 TCX

Brazilian Sand 

PANTONE 13-4305

Foggy Dew
PANTONE 14-3906TCX

Raindrops
PANTONE 14-3912 TCX

Zen Blue 

PANTONE 16-0207 TCX

London Fog
PANTONE 13-0632 TCX

Endive 

PANTONE 16-0526 TCX

Cedar

PANTONE 18-4036 TCX

Parisian Blue 

PANTONE 18-0935 TCX

Buckthorn Brown

PANTONE 15-0751 TCX

Lemon Curry

PANTONE 18-0625 TCX

Martini Olive 
PANTONE 19-1420 TCX

Deep Mahongy 

PANTONE 18-3908 TCX

Volcanic Glass
PANTONE 19-3933 TCX

Medieval Blue
PANTONE 19-4011 TCX

Salute

Colours  



Arabesque no 1



Misty morning at 
the sea  



wavy water,



 
sleepy flowers,



silver lines  



and 
the blue,
blue 
sky.  



The Girl with a 
Flaxen Hair

 





The sun is shining, 





she runs down 
the green hill. 



Clair de 
Lune 



Calm,      





blue moment, 



a quiet night.





Arabesque no 1

Wave
Arabesque
Misty Morning 

Cloud 
Sleepy Flower
Silver Lines 



Wave 
70 LI 30 PES

240 g / m²

The woven waves of Wave 
fabric are like the trills of 
Debussy`s music. The three-
dimensional effect of the pocket 
weave is created with shrinking 
yarn. 



Arabesque 
72 VI 20 PES 8 LI

100g / m²

The burnout print is inspired by 
Eastern ornaments, arabeques, 
and the detailed melodies of 
Debussy`s music. 



Misty Morning
51 PES 13 WO 
13 PAN 23 CO

269 g / m²

The jaquard design 
for drapery use tells 
a story of a misty 
morning at the sea. 



Cotton Cloud 
70 PES 30 LI

100 g / m²

Cloudy sky, printed 
on polyester-linen 
blend fabric.  Cotton 
Cloud curtain creates 
a soft athmosphere 
to a room. 



Sleepy Flower
70 PES 30 LI 

110 g / m²

Soft flower design, 
like a cozy morning. 
Printed on a 
polyester-linen blend 
fabric. 



Silver Lines 
70 PES 30 RA

394 g / m²

Upholstery fabric, 
gradient stripes printed on a 
jaquard base. Silver Lines shines 
like the music of Debussy. 



The Girl with a Flaxen Hair 

Sunflower
Joy
Field  

Grass 
Basket
Check 



Sunflower  
70 PES 24 LI 13 VI 
118 g / m²

Handpainted sunflowers
printed on stripy polyester-linen 
blend fabric. Sunflower curtain 
lets the sun in. 



Joy 
70 PES 20 LI
589 g / m² 

The easy-going flower jaquard 
for upholstery use brightens the 
day with energetic colourations. 



Field 
70 PES 30 RA
625 g / m²

Impressionistic flower field 
printed on a soft fabric with 
golden effect yarns. 



Grass 
27 CO 44 VI 
14 LI 4 PES 11 PAN
668 g / m²

Chanel-inspired upholstery 
quality woven fabric. Feels 
like a grass field under your 
feet.  



Basket 
85 PES 15 LI 
58 g / m²

Digital print on sheer quality 
polyester-linen blend fabric. 
The Basket design is inspired 
by the flower baskets of 
summer markets. 



Check  
40 LI  55 PES 
5 VI
188 g / m²

Linen-blend  jaquard fabric for 
drapery use. The check pattern 
is an elegant version of worn 
down checked textiles. 



Clair de Lune

Forest 
Dawn  

Wander
Moss



Forest 
85 PES 15 LI
159 g / m²

Digitally printed curtain fabric. 
The hand-painted forest print 
is inspired by impressionist 
paintings. 



Dawn 
94 PES 6 LI 
98 g / m²

Woven sheer quality curtain 
fabric. The vertical gradient 
stripes create an impression of 
changing light. 



Wander  
100 LI
160 g / m²

Ornamental pattern discharge 
printed on linen fabric. The 
wandering floral pattern is 
inspired by the continuous 
feeling of Debussy´s Clair de 
Lune.



Moss  
23 CO 28 PAN 
42 PES 7 WO
399 g / m² 

The soft boucle fabric is 
inspired by the moss in a nighty 
forest. The fabric is designed 
for upholstery use.  
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